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Overview of the Event

Hip fundraising for a great
cause ¢ Rethink Breast Cancer

4002+ CZ2NRBYU2Q
highly influential young
professionals participate in
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Target demographic:
23-35 year old m




2010 Red & White Ball

$40 early bird,

0 regular (and at the door)
Available at www.redandwhi

tetoronto.com



http://www.redandwhitetoronto.com/

Nearly everything is donated ¢ including the wine for the
open bar, the website development, the PR, the signage, the
raffle prizes, and all promotional materials

Please see our current confirmed partners for 2010 below:

-Rosewater Supper Club
-Liberty Group

-SC Johnson

-White Lioness Media

-Kraft



Re-launch of In February
Launch of event on Facebook.com on March 5th

Email blast sent to all contacts of all organizing committee
members, past attendees, Liberty Group mailing list, and to
the ReThink database late March and early April

Active PR efforts in the three weeks preceding the event
Including: Press Release, Media interviews, celebrity bookings

Unique PR efforts for your brand welcome


http://www.redandwhitetoronto.com/

How your brand can help

Donate product for the event

Set up an activation at the event for a
donation to Rethin

ooooooo

Donate samples for our swag bags w8 %)

Donate cash or commit to a funds- | B
matching program :
Donate raffle prizing | -

Circulate the event information to your
staff and friends to help drive



http://www.pbase.com/fungke/rethink&page=29

On-site trial of your product
(including use of your promotional team if desired)

Logo placement on all venue signage

Logo placement and links to your website from
NWW.redar 0.comand the )
SOSyuQa ClF OSo022]1] LJ 3IS

Charitable Expenses Receipt

Tax Receipt
(if you request no promotional use of your logo)


http://www.redandwhitetoronto.com/
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Conftacts

Please contact us if you are interested in supporting this
exciting charitable event

Karen Passmore
Karen@redandwhitetoronto.co



mailto:Karen@redandwhitetoronto.com
mailto:Julie@redandwhitetoronto.com

Rethink Breast Cancer is a national volunteer-driven registered charity
with a bold, enterprising and entrepreneurial approach to supporting
Innovative breast cancer research and awareness.

Red & White theme is derived from the deconstruction of the colour pink
¢ the colour traditionally associated with breast cancer, into its primary
colours of red and white. The two neutrals are symbolic of hope and the
continuous research efforts that we believe will one day lead to a cure for
this disease.

Over 22,000 women will develop breast cancer in Canada this year. Over
5,000 of these women will die from the disease.



