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 Hip fundraising for a great 
cause ςRethink Breast Cancer

 400 ƻŦ ¢ƻǊƻƴǘƻΩǎ ǘǊŜƴŘƛŜǎǘ ŀƴŘ 
highly influential young 
professionals participate in 
ǘƘŜ ȅŜŀǊΩǎ ƘƻǘǘŜǎǘ ǇŀǊǘȅΦ

 Target demographic:
23-35 year old men and 
women (45% men to 55% 
women)
Average personal income 
$70,000

Organizers and guests mix and mingle at the Red & White Ball 2009



 Date: Friday, April 16th, 2010
 Time: Doors open at 9pm
 Venue: The Courthouse, 57 Adelaide Street East, Toronto
 Tickets: $40 early bird, $50 regular (and at the door)

Available at www.redandwhitetoronto.com
 Description: Cocktails, music, entertainment, prizes great swag

Enjoying drinks and time with friends in the upstairs lounge area of Courthouse

http://www.redandwhitetoronto.com/


 Nearly everything is donated ςincluding the wine for the 
open bar, the website development, the PR, the signage, the 
raffle prizes, and all promotional materials

 Please see our current confirmed partners for 2010 below:

-Rosewater Supper Club

-Liberty Group

-SC Johnson

-White Lioness Media

-Kraft



 Re-launch of www.RedandWhiteToronto.com in February

 Launch of event on Facebook.com on March 5th

 Email blast sent to all contacts of all organizing committee 
members, past attendees, Liberty Group mailing list, and to 
the ReThink database late March and early April

 Active PR efforts in the three weeks preceding the event 
including: Press Release, Media interviews, celebrity bookings

 Unique PR efforts for your brand welcome

http://www.redandwhitetoronto.com/


 Donate product for the event

 Set up an activation at the event for a 
donation to Rethink

 Donate samples for our swag bags

 Donate cash or commit to a funds-
matching program 

 Donate raffle prizing

 Circulate the event information to your 
staff and friends to help drive 
attendance

http://www.pbase.com/fungke/rethink&page=29


 On-site trial of your product 
(including use of your promotional team if desired)

 Logo placement on all venue signage

 Logo placement and links to your website from 
www.redandwhitetoronto.com and the 
ŜǾŜƴǘΩǎ CŀŎŜōƻƻƪ ǇŀƎŜ 

 Charitable Expenses Receipt

 Tax Receipt 
(if you request no promotional use of your logo)

NOTE:  
Partners will receive a recap 
presentation including photos 
ƻŦ ȅƻǳǊ ōǊŀƴŘΩǎ ǇǊŜǎŜƴŎŜ ŀǘ 
the event

http://www.redandwhitetoronto.com/


 Please contact us if you are interested in supporting this 
exciting charitable event

 Karen Passmore
Karen@redandwhitetoronto.com

 Julie Cassidy
Julie@redandwhitetoronto.com

mailto:Karen@redandwhitetoronto.com
mailto:Julie@redandwhitetoronto.com


Rethink Breast Cancer is a national volunteer-driven registered charity 
with a bold, enterprising and entrepreneurial approach to supporting 
innovative breast cancer research and awareness. 

Red & White theme is derived from the deconstruction of the colour pink 
ςthe colour traditionally associated with breast cancer, into its primary 
colours of red and white. The two neutrals are symbolic of hope and the 
continuous research efforts that we believe will one day lead to a cure for 
this disease.

Over 22,000 women will develop breast cancer in Canada this year.  Over 
5,000 of these women will die from the disease.  


